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	Brief Summary of Unit (including curricular context and unit goals):

In this social studies economic unit, students will learn that price is a function of supply and demand. They will learn that there is cost involved in every consumer decision. The students will begin by exploring local businesses and finish by creating a business of their own.
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	Stage 1—Desired Results

	Established Goal(s): Content Standards & Benchmarks  (written out or paraphrased)
E1.0.1 Identify the opportunity cost involved in a consumer decision.
E1.0.2 Identify businesses in the local community.
E1.0.3 Describe how businesses in the local community meet economic wants of consumers.
E1.0.4 Describe the natural, human, and capital resources needed for production of a good or service in a community.
E1.0.5 Use examples to show that people cannot produce everything they want and depend on trade with others to meet their wants.

	Enduring Understanding(s):  Big Ideas

Students will understand that…

Price is a function of supply and demand.
There is cost involved in every consumer decision.
	Essential Question(s):

What determines how much something costs?

What opportunity costs occur during consumer decisions in our community?


	(Knowledge) 
Students will know…

Businesses in the local community meet economic wants and needs.
Money is a form of trade to obtain goods and services that cannot be produced by an individual.


	(Skills) 
Students will be able to…

Identify businesses in the local community. 
Describe how businesses in the local community meet the economic wants of consumers.

Identify the costs involved in a consumer decision.



	Stage 2-Determine Acceptable Evidence 

	Performance Task(s)* (3 tasks) 

1. Choose a local business and explain how it meets the needs and/or wants of the local consumer.
2. Each student will come up with a scenario involving several things they could purchase with $20. However, they can only choose one thing to buy. Students are to evaluate their consumer decisions and explain the opportunity costs that they experienced. 
3. Create a product to be sold at the Product Launch Party. Include details that: 
   • meet the needs and/or wants of local consumers 
   • provide goods and/or services 
   • list resources needed
(Detail each task on a separate Blueprint; GRASPS must be used for at least one task):


	Other Evidence (quizzes, tests, prompts, observations, dialogues, work samples):
“Need or Want Quiz” at the following:
http://www.socialstudiesforkids.com/articles/economis/interdependence


	Student Self- Assessment and Reflections:
Students will reflect on each given assignment in their social studies journals. 



	Performance Task Blueprints

	What understandings and goals will be assessed though this task? What essential questions will be uncovered in this performance task?


	E1.0.2 Identify businesses in the local community.
E1.0.3 Describe how businesses in the local community meet economic wants of consumers.
E1.0.4 Describe the natural, human, and capital resources needed for production of a good or service in a community.

	Describe task in detail so students clearly understand the expectations.



	1. Make a class list of local businesses that students are familiar with. 

2. Decide which business you want to contact. 

3. Write letters to the business to:  
a. Ask what goods and/or services they provide 
b. Ask how they meet the needs of the local community 
c. Invite them to come to school and discuss the natural and capital resources needed to keep their business going.
4.  Present your information to the class.
5.  Choose three presenters and record the information they share on the provided worksheet.


	By what criteria will student products and performances be evaluated? Provide standards or rubrics by which the task will be judged.
Students will follow the formal letter template provided. Rubric attached for both the letter and the documentation of presenters.



	Performance Task Blueprints

	What understandings and goals will be assessed though this task? What essential questions will be uncovered in this performance task?


	E1.0.5 Use examples to show that people cannot produce everything they want and depend on trade with others to meet their wants.
E1.0.1Identify the opportunity cost involved in a consumer decision.
What opportunity costs occur during consumer decisions in our community?

	Describe task in detail so students clearly understand the expectations.



	1. Each student will come up with a scenario involving several things they could purchase with $20.
2. Students can only buy one thing from the list, so they must decide which to choose.
3. In their social studies journals, students will evaluate their consumer decisions and explain the opportunity costs they experienced.


	By what criteria will student products and performances be evaluated? Provide standards or rubrics by which the task will be judged.
Journal entries will be evaluated based on the rubric attached.



	Performance Task Blueprints

	What understandings and goals will be assessed though this task? What essential questions will be uncovered in this performance task?


	E1.0.3 Describe how businesses in the local community meet economic wants of consumers.
E1.0.4 Describe the natural, human, and capital resources needed for production of a good or service in a community.
E1.0.5 Use examples to show that people cannot produce everything they want and depend on trade with others to meet their wants.

What determines how much something costs?

	Describe task in detail so students clearly understand the expectations.



	Performance Task - GRASPS
 

Goal – You must come up with an idea for a good or service that you would like to sell at the “Annual Product Launch Party.” Your product should be something consumers want or need. You must evaluate the need or want and price your product accordingly.
Role – You are an inventor trying to sell your product. You will develop your product, what it will look like and what it will cost. Then, you will create a flyer to drive traffic to your table at the “Annual Product Launch Party.” You will set up an attractive table to display your product.
Audience – Parents, friends, siblings and faculty will attend the “Annual Product Launch Party.” They will each have $20 (Riddle Rewards) to spend. You want shoppers to spend their money at your table.

Situation – The “Annual Product Launch Party” is here, and it’s time to sell your product. You have worked very hard to create a product that is marketable. Shoppers at the launch party are people who want to buy your goods/services. What will you sell your product for? What is your product worth? You are trying to attract the most people to spend the most money at your table.

Product/Performance – Based on your sales from the launch party, you will find your profit. The student with the largest profit will win the, “Best New Product” award. A follow-up article will be written to summarize the day’s events.
Standard/Criteria for Success – See attached rubric.


	By what criteria will student products and performances be evaluated? Provide standards or rubrics by which the task will be judged.
(Rubric attached.)



	Stage 3-Plan Learning Experiences and Instruction

	Learning Experiences:  Consider the WHERETO elements.  Number the lessons in the teaching order. The WHERETO elements should be clearly labeled.  Underline the highlighted performance tasks. 

	1. Hook the students by playing ‪”For The Love Of Money” by The O'Jays‬ and discuss different things they can buy with money. — H
2. Introduce essential questions and key vocabulary. — W, E
3. Ask students to think of something they’d like to buy, but it doesn’t exist yet. Explain the Annual Product Launch Party so students can begin thinking about their new product/service. — W, T
4. Make a class list of local businesses in the area. — E
5. Review the formal letter writing process. Review the rubric for writing a formal letter and giving presentations so that students understand the criteria. — W
6. Have students select three businesses and write formal letters to them. — E
7. Pair up students and have each student proofread their partner’s letters. — E, E-2
8. Assess and give feedback on students’ formal letters. — E
9. Have students revise their letters and mail them to the businesses. — R
10. Read “Alexander Who Used to Be Rich Last Sunday” by Judith Voirst. — E
11. Conduct a class discussion on what students would like to purchase with $20. — E, T
12. Have students choose only one purchase and reflect on their decision and the opportunity costs involved. — E, R, T
13. Assess and give feedback on students’ reflections. — E
14. Lead a class discussion on opportunity costs. — E
15. Have students present the information they’ve gathered about local businesses. — E
16. Assess and give feedback on presentations. — E
17. Have students listen to and question guest speakers (from local businesses who responded to the letters) about meeting the needs of the local community. — E
18. Review the rubric for the materials needed for the Annual Product Launch Party so that students understand the criteria. — W
19. Have students begin designing their products for the launch party. — E, T
20. Model how to create a flyer to drive traffic to their tables at the Annual Product Launch Party. — E
21. Have students work independently to create their flyers. — E, T
22. Observe and coach students as they work on their products and flyers. — E
23. Demonstrate different ways to set up a table at the Annual Product Launch Party. — W
24. Evaluate and give feedback on students’ projects. Have students self- and peer- assess their projects based on the rubric. — E, E-2
25. Allow students to revise their products, flyers and table set-up ideas. — R
26. Discuss details of the Annual Product Launch Party, including time, proper attire, set up, etc. — W
27. Host the Annual Product Launch Party!! — E
28. Have students figure out their profits from the launch party. — E
29. Present the “Best New Product” award to the student with the highest profit. — E
30. Have students write a follow-up article to summarize the events from the launch party. — E
31. Conclude the unit with student self-evaluations and journal reflections. 
— E-2, R



